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AWARD TIMELINE AND EVENTS
[bookmark: _GoBack]Applications Due: May 1, 2017

COW-CALF, FEEDYARD, MARKETER & DAIRY
SECTION I – HISTORY AND DESCRIPTION OF OPERATION 
Please identify the name of the business, the individual(s) to be recognized, address, primary contact, phone and email. This section would provide a brief description of the operation’s history, business model and/or production practices. What sector of the cattle industry does the operation primarily participate in (cow/calf, feedyard, dairy, or marketer)? How many cattle are raised on the operation? What is the operation’s history and/or ownership and business structure? 
SECTION II – BEEF QUALITY ASSURANCE IN ACTION 
Unique BQA Implementation 
What form does BQA take within the operations unique production environment and business structure? What are the nominees trying to accomplish by implementing BQA? 
Outcomes & Accomplishments: Documenting BQA Success 
What are the management accomplishments and goals of your business specific to BQA guidelines? Supporting information, benchmark data and measured results are encouraged. Please be specific. 
Innovative BQA Implementation 
Describe specific, innovative BQA practices in detail pertaining, but not limited to, on-site implementation, employee training, transportation, etc. Be sure to focus on what makes this operation unique related to BQA. 
Industry Perception of BQA 
How does your business contribute to a positive public perception of the impact of BQA in the beef industry? Has there been involvement in cooperative research, demonstration, education or industry programs that promote BQA? How does the operator encourage other producers to implement BQA programs? 
SECTION III - WHAT WOULD THE CONSUMER FIND INTERESTING OR COMPELLING ABOUT THE CANDIDATES OPERATION 
200 words maximum 
This is an opportunity to put Beef Quality Assurance in terms that the consuming public will understand and appreciate. What is unique about the operations strategies, tactics or successes that will appeal to the average consumers understanding of cattle production practices? Why should anyone care that the candidate implements BQA practices on their operation and how do their actions enhance consumer confidence in beef? 
SECTION IV – ADVOCACY AND CONSUMER CONFIDENCE 
BQA winners will become spokespeople for the beef industry, carrying forth the message that dairy and beef producers are committed to responsible cattle production. How does this operation engage consumers to further beef demand? How has the candidate demonstrated the drive and ability to communicate that message to a sometimes skeptical and hostile public? How well would the candidate serve as spokesperson for the cattle industry?
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